What current data do you have access to on cisgender male participation in study abroad at your
institution and/or organization? How has this data informed your marketing, recruitment, programs,
services, and resources for cisgender male students?

How can you be an ally to men so as to create a welcoming climate for and appropriate and targeted
programming that may facilitate their greater participation in education abroad?

How can you apply what you learned in this short course to your work?



