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Frame and identify key stakeholders who
are part of the campus ecosystem
Share successful strategies for leveraging

the campus ecosystem to promote global
education through collaborating with a

blend of campus stakeholders

Provide a general list of Dos and Don'ts to

keep in mind when engaging with your

campus community

Share resources



Disclaimers

Today's conversation will

not be all encompassing.

Our language and our

perspectives will be biased.

We hope to crowdsource the
knowledge of those connected

to the conversation!



Additional Resources

Faculty Director's Guide — Resource on Learning Abroad at

U of Utah's website

Forum on Ed Abroad’s Standards of Good Practice

[IE Study: Gaining an Employment Edge - The Impact of
Study Abroad
AAC&U: High Impact Practices

What: Leverage Faculty (big-time influencers!) to promote
study abroad and/or specific study abroad programs.
How:
o Provide marketing resources
m Returned students attend classes to promote
study abroad
Plug them into your office's social media
Offer tabling opportunities (Fair, International
Education Week, etc))
o Help prepare talking points about their program
m Connect learning outcomes to return on
investment
m Encourage them to reflect on the importance of
their own international experiences (academic,
professional or otherwise)
m Letters of recommendation for internships, jobs,
or graduate school
Why: Faculty don't always understand that they're one of
the biggest reasons that a student will study abroad


https://learningabroad.utah.edu/faculty-handbook/index.php
https://forumea.org/resources/standards-6th-edition/
https://www.iie.org/en/Research-and-Insights/Publications/Gaining-an-Employment-Edge---The-Impact-of-Study-Abroad
https://www.iie.org/en/Research-and-Insights/Publications/Gaining-an-Employment-Edge---The-Impact-of-Study-Abroad
https://www.aacu.org/trending-topics/high-impact

e \What: Build strong ties between Education Abroad
and Financial Aid

e How:

o Establish regular inter-office communication and

processes
o Share talking points for students between offices
to ensure consistency of information

o Offer joint programming and resources for

students Additional Resources

m FAQ handouts - Education Abroad Financial Planning - Davidson College

x  FinAid “d I’Op—ihS" at OEA Study Abroad Finances - Lehigh Office of Intl Affairs

. . . . »  Financial Aid & Education Abroad - UVA
e Why: Work with financial aid colleagues to empower  Study Abroad Scholarshing & Aid - 1ES Abroad

your students to “do the math” and overcome - Financial Aid for Study Abroad - NAFSA (Members Login)

perceived cost barriers


https://educationabroad.davidson.edu/index.cfm?FuseAction=Abroad.ViewLink&Parent_ID=0&Link_ID=4837AD23-D4AE-52AF-ABFAB06A8ED94934
https://global.lehigh.edu/study-abroad/finances
https://educationabroad.virginia.edu/financial-aid
https://www.iesabroad.org/scholarships-aid
https://www.nafsa.org/about/about-international-education/financial-aid-study-abroad-undergraduate-students-resource

e \What: Create contacts within Student Life Offices and
get on the marketing schedule with student clubs and
organizations.

e How:

o Connect with former study abroad students who
are leaders in different clubs and organizations.

o Find the marketing equivalent person in student
services and let them know about your programs
and services as well as ways your office can serve

Additional Resources them!

Student Life and Student Activities - Baylor University

) . | e
Student Organizations, Leadership, and Engagement - UCLA ° Why' Students listen to other students! Student Life is

Cultural and Identity Based Student Organizations - Columbia more likely to engage with global programing if they

College feel the global education office is invested in their
Organizations and Institutes - Seton Hall University

office culture as well.


https://www.baylor.edu/student_life/
https://www.baylor.edu/studentactivities/
https://sole.ucla.edu/
https://www.cc-seas.columbia.edu/OMA/studentgroups
https://www.shu.edu/student-organizations/student-organizations-a-z.cfm#cultural%C2%A0
https://www.shu.edu/academics/center-institutes.cfm

e \What: Partner with your campus fellowship office and
foundation representatives!
e How:
o  Work with the fellowship advisor to set up group
meetings to exchange and align on shared objectives
o Utilize fellowship recipients in your student stories
highlighting the experiential benefits of study abroad
o Host joint programming that connects to key
challenges (e.g. funding) for finding ways for

affordable global education options during and Additional Resources
= The National Association of Fellowships Advisors (NAFA)
post-program

Office of National Fellowships - Florida State University

® Why: Fe||OWShIpS are an attractive way to promote glObal First Generation, Low Income, and International Fellowships &

education on campus given their scope alignment and Scholarships - Pitzer College

. . _ = Fully Funded Master’s Study in China - Schwarzman Scholars
increasing opportunities to to study/work abroad. v ¥
External Fellowship Aggregator website - ProFellow



https://www.nafadvisors.org/
http://undergrad1.its.fsu.edu/onf_fellowships/fellowships.php
https://www.pitzer.edu/career-services/students/resources-for-diverse-student-populations/international-fellowships-scholarships-others/
https://www.pitzer.edu/career-services/students/resources-for-diverse-student-populations/international-fellowships-scholarships-others/
https://www.schwarzmanscholars.org/
http://profellow.com

e \What: Partner with your on campus student support services
and multicultural offices!
e How:

o 1. Meet with the directors of the offices to discuss a plan

o 2. Yearly trainings with their staff members for better
communication and support for students.

o 3. Host joint programming every semester to have the
idea of study abroad for students always fresh in their
minds.

o 4. Partner on social media posts to reach a larger

Additional Resources audience.
= https://suabroad.syr.edu/diversity-inclusion/

e Why: many of the student services offices and cultural centers
Resources Available (Source: Syracuse University)

C Accessibility Abroad communicate more regularly with students. It is important to
= FEirst Generation students partner with them to help promote study abroad and reach a
= LGBTO

= Race & Ethnicity larger audience. You also can meet students where they're

= Religion & Spirituality . , .,

= Women & Gender Norms Abroad comfortable. “Meet them where they're at



https://suabroad.syr.edu/diversity-inclusion/
https://suabroad.syr.edu/diversity-inclusion/accessibility-abroad/
https://suabroad.syr.edu/diversity-inclusion/first-generation-students/
https://suabroad.syr.edu/diversity-inclusion/lgbtq/
https://suabroad.syr.edu/diversity-inclusion/race-ethnicity/
https://suabroad.syr.edu/diversity-inclusion/religion-spirituality/
https://suabroad.syr.edu/diversity-inclusion/women-gender-norms-abroad/

Leverage Faculty to promote study abroad and/or specific study
abroad programs

Allocate ample quality time to cultivate the relationships
between different groups of campus stakeholders

Convene roundtables with multiple campus stakeholders,
including student voices!

Co-author an agenda because being clear is being kind

Be proactive in starting and/or nurturing relationships with

student support services and cultural centers



Try to promote global education on your own because
it takes a village!

Assume that Faculty & Staff are aware of marketing
resources on campus

Rush in building relationships- the quicker they are
built, the faster they unwind

Simply repeat what worked in the past, innovate to
stay ahead of trends

Assume student support and cultural offices are aware

of your office’s information



Questions &
Discussion

What barriers and limitations prevent you
from broadening your current set of

campus partners?

What are the key drivers motivating you
toward leveraging more of your

campus-village ecosystem?

Which campus stakeholders from today’s
presentation do you plan on incorporating
into your future global education

marketing?



Faculty Director’s Guide — Resource on Learning Abroad at

U of Utah's website

Forum on Ed Abroad’s Standards of Good Practice

lIE Study: Gaining an Employment Edge - The Impact of
Study Abroad

Education Abroad Financial Planning - Davidson College
Study Abroad Finances - Lehigh Office of Intl Affairs
Financial Aid & Education Abroad - UVA

Study Abroad Scholarships & Aid - IES Abroad

Financial Aid for Study Abroad - NAFSA (Members Login)
Student Life and Student Activities - Baylor University

Student Organizations, Leadership, and Engagement -
UCLA

Cultural and Identity Based Student Organizations -

Columbia College

Organizations and [nstitutes - Seton Hall University

The National Association of Fellowships Advisors (NAFA)

Office of National Fellowships - Florida State University

First Generation, Low Income, and International Fellowships &

Scholarships - Pitzer College

Fully Funded Master's Study in China - Schwarzman Scholars

External Fellowship Aggregator website - ProFellow

https://suabroad.syr.edu/diversity-inclusion/

0O 0O O O O O

Accessibility Abroad
First Generation students

LGBTQO

Race & Ethnicity

Religion & Spirituality

Women & Gender Norms Abroad



https://learningabroad.utah.edu/faculty-handbook/index.php
https://forumea.org/resources/standards-6th-edition/
https://www.iie.org/en/Research-and-Insights/Publications/Gaining-an-Employment-Edge---The-Impact-of-Study-Abroad
https://www.iie.org/en/Research-and-Insights/Publications/Gaining-an-Employment-Edge---The-Impact-of-Study-Abroad
https://educationabroad.davidson.edu/index.cfm?FuseAction=Abroad.ViewLink&Parent_ID=0&Link_ID=4837AD23-D4AE-52AF-ABFAB06A8ED94934
https://global.lehigh.edu/study-abroad/finances
https://educationabroad.virginia.edu/financial-aid
https://www.iesabroad.org/scholarships-aid
https://www.nafsa.org/about/about-international-education/financial-aid-study-abroad-undergraduate-students-resource
https://www.baylor.edu/student_life/
https://www.baylor.edu/studentactivities/
https://sole.ucla.edu/
https://www.cc-seas.columbia.edu/OMA/studentgroups
https://www.shu.edu/student-organizations/student-organizations-a-z.cfm#cultural%C2%A0
https://www.shu.edu/academics/center-institutes.cfm
https://www.nafadvisors.org/
http://undergrad1.its.fsu.edu/onf_fellowships/fellowships.php
https://www.pitzer.edu/career-services/students/resources-for-diverse-student-populations/international-fellowships-scholarships-others/
https://www.pitzer.edu/career-services/students/resources-for-diverse-student-populations/international-fellowships-scholarships-others/
https://www.schwarzmanscholars.org/
http://profellow.com
https://suabroad.syr.edu/diversity-inclusion/
https://suabroad.syr.edu/diversity-inclusion/accessibility-abroad/
https://suabroad.syr.edu/diversity-inclusion/first-generation-students/
https://suabroad.syr.edu/diversity-inclusion/lgbtq/
https://suabroad.syr.edu/diversity-inclusion/race-ethnicity/
https://suabroad.syr.edu/diversity-inclusion/religion-spirituality/
https://suabroad.syr.edu/diversity-inclusion/women-gender-norms-abroad/

Inclusive Advising for Education Abroad Professionals eLearning Course - Diversity Abroad

A foundational understanding of diversity, equity, and
inclusion in global education;

An understanding of how inclusive best practices in
advising can be integrated throughout the spectrum
of the education abroad process from outreach,
marketing, & recruitment, pre-departure, in-country,
and upon return.

An increased awareness of biases that may influence

interactions with different student populations.


https://www.diversitynetwork.org/page/InclusiveAdvisingEdAbroad

=  Full Recording of Community

Discussion

Added to D&l Resource Center

for Members

= PowerPoint Presentation &

Resource Sheet

Sent to All Participants

Wh at’s = Upcoming Community Discussion:
N eXt? February 22 | Let's Talk About
o

Mental Health with Int'l

Students
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