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Study abroad is for white women.



The White Savior Myth

How to Get More Likes on Social Media, by Radi-Aid and Barbie Savior: 
http://www.rustyradiator.com/social-media-guide/



The Tokenization Myth

Cecily Strong at the 2015 White House Correspondents’ Dinner:
https://www.youtube.com/watch?v=GlDe9nKLuZg



The Culture is 
Costume myth

Ohio University STARS 
#WereACultureNotACostum
e Campaign:
https://twitter.com/hashtag/WereACultur
eNotACostume?src=hash



“The single story creates stereotypes, 
and the problem with stereotypes is 
not that they are untrue, but that they 
are incomplete. They make one story 
become the only story.” 

Chimamanda Ngozi Adichie

The Danger of a Single Story, TEDGlobal 2009
https://www.ted.com/talks/chimamanda_adichie_the_danger_of_a_single_story



What is the single story here?

Elon in Malawi on Instagram
https://www.instagram.com/p/BPYM9ojBjid/?taken-by=eloninmalawi



How can we use marketing to 
combat harmful myths while 
ethically representing reality?



Circuit of Culture



How do “moments of culture” create meaning from this message?

REPRESENTATION - REGULATION - PRODUCTION - CONSUMPTION - IDENTITY 



Strategies



Borrow or build a rubric for your 
communications.

• Circuit of Culture: Arabs, the west and public relations: A 
critical/cultural study of Arab cultural values

• Jungian Ethical Toolkit: A Jungian conscience: Self-awareness for 
public relations practice

• Responsible Photography: (Mis)representations among U.S. study 
abroad programs traveling to the African continent

• Build your own: #ElonGlobal rubric for social media

Strategy 1: Check yourself.

https://drive.google.com/file/d/1_QW-h3bsOcnsBn01Q9t8azgEsowSm_xK/view?usp=sharing
https://drive.google.com/file/d/10qlQZb8Z7hs_3zmw8RG0UQf_2peCbNyA/view?usp=sharing
https://frontiersjournal.org/wp-content/uploads/2017/04/XXIX-1-ONYENEKWUetal-MisrepresentationAmongUSStudyAbroadPrograms.pdf
https://drive.google.com/file/d/1b7nyKr7IFk7VIOZ1V9X46gXr-YP_GaOE/view?usp=sharing


Partner with other 
organizations and alumni to 
build scholarships and support.

Strategy 2: Don’t be an island.



Build and 
maintain 
strategic 
partnerships 
with your 
“Marketing” 
Offices.

Strategy 2: Don’t be an island.

http://www.youtube.com/watch?v=uuskDGEWHG0
http://www.youtube.com/watch?v=uuskDGEWHG0


Ask Inclusive Offices to share their expertise.

Strategy 2: Don’t be an island.



Honestly address 
identity 
challenges.

Strategy 3: Amplify Underrepresented Voices.



Build a supportive onsite environment with staff 
training, affinity groups, and peer mentor 
programs.

Strategy 3: Amplify Underrepresented Voices.



“My story will not be my story alone from now on. 
It’s going to be a story that will inspire someone 
else to do the same thing or even better.”

Maureen Ocholla, Semester at Sea spring 2017 voyager


