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❏ Introductions
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❏ What’s in a Name?
❏ How to Develop Content 
❏ Group Activity 
❏ What Students Want
❏ Q&A
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Learning Objectives

In this session you will:

1. Learn strategies for using trends in pop culture/Gen Z interests to 
develop new program themes that support critical academic areas 
of interest

2. Understand how to innovate the program naming/branding 
process to inspire greater attention and enrollment of diverse & 
nontraditional students

3. Understand how to better identify students’ topics/subjects of 
interest



Talkin’ Bout My Generation: Gen Z, Diversity, & 
Study Abroad

• Most racially diverse generation 
in U.S. history

• Globally interconnected, 
globally aspirational, draws 
inspiration from around the 
world

• Comfortable with issues and 
topics of difference & identity

• Cultural exploration is a priority
• Preference to be perceived as 

“global” more than previous 
generations



Talkin’ Bout My Generation: Gen Z, Diversity, & 
Study Abroad

• Their attention span is relatively 
short, thus catchy, compelling 
program names & themes that 
speak to their interests are ideal

• Interested in boosting their 
people/interpersonal skills

• Interest in psychology - what 
makes people tick

• Less interested in global studies 
than Millennials, but residual 
effect is active



Talkin’ Bout My Generation: Gen Z, Diversity, & 
Study Abroad

• They are an “activist” 
generation, expecting to make 
change

• They are go-getters who dream 
big

• They like storytelling (consider 
related program themes, 
curriculum design) 

• Preference for uplifting, positive 
opportunities

• They want to co-create--to play 
a role in the design of what 
they participate in



What’s in a Name?: Marketing in Study 
Abroad Programs

• Paris Noir: the Black 
Experience in Paris

• Race, Power, & Art in Cuba
• Storytelling in  London 

Town
• Finding Wakanda: African 

Innovation, Natural 
Resource Management & 
Service-Learning in South 
Africa



Student Feedback

Courtney
Perception of Name

Wesley
Perception of Name

https://docs.google.com/file/d/1_ZQvm1zXw7-fK03Y6hufIzCJQCToXLsb/preview
https://docs.google.com/file/d/1Us6cKhySWrTGyQPgGkjZQL2g-Tovj80p/preview


London Promotional



Paris Promotional



Helpful Hints

• Program Content
• Organization
• Itinerary with freedom for innovation, exploration 

and service
• Pair with curriculum design and needs



Study Abroad/International Program Offices at IU 
Bloomington



OVPDEMA Overseas Studies and Scholarship 
Program



Attracting/Inspiring Students Through Photo 
Book

https://issuu.com/overseasstudiesscholarshipprogram


Attracting/Inspiring Students Through Stories



Ideal Study Abroad Program Survey



Group Activity

Each table has received a handout 
detailing what a student has said 

they want in a program.

Given what you know about GenZ, 
give two possible names for the 

program, in order to attract diverse 
students.

Give two strategies for promoting 
the program



Give Them What They Want: Length



Give Them What They Want: Location



Give Them What They Want: Cost



Give Them What They Want: Theme



Give Them What They Want: Cohort



Q&A

Questions?



Contact Information

❏ Kandice Rose
❏ krose@iesabroad.org 

❏ Gretchen Cook-Anderson
❏ gcanderson@iesabroad.org 

❏ Ochmaa D. Escue
❏ oescue@iu.edu 

❏ Rhonda Collier, Ph.D. 
❏ rcollier@tuskegee.edu  
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